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HARRY'S NUTS FOR NEW LOOK PACKS!
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Harry Hill is going nuts for the new look given to his own brand of Fairtrade nut snacks Harry's Nuts!.  The off-beat new design shows a cartoon Harry helping to grow the peanuts and cashews which go into the packs.

 

Harry launched the products, which are available in Sainsbury's, Waitrose, vending machines and other outlets, to help smallholder farmers in Malawi, Mozambique and other very poor countries to make a living for their families. He says: "This new design screams 'Harry's Nuts!'. Straightaway you know it's to do with me and you can see it's Fairtrade. It's also fun."

 

Harry makes no money from the products - Fairtrade salted peanuts and Fairtrade salted cashews. He is working with the Comic Relief backed Fairtrade nut company Liberation which supplies the UK with most of its Fairtrade nuts and which is co-owned by farming groups in Africa, Asia and Latin America. 
The nuts are cooked for longer than other brands which makes them crunchier with a nuttier flavour. They have been backed by celebrity food writer Sophie Grigson who says: "These nuts have a very appealing creamy texture and a delicious sweet, rounded flavour enhanced by just the right degree of salt."

 

Harry launched the nuts after travelling to Malawi and meeting some of the peanut farmers, many of whom are women looking after Aids orphans. He heard that the benefits which come with Fairtrade are a huge help to them.

People who buy Harry's Nuts! are helping to establish 'Community Buying Centres' in Malawi through the Fairtrade premium which will protect the peanuts and ensure the quality is high. When harvest time is over, the farmers want the Centres to be used to give out relief items such as mosquito nets or seed for farmers who have lost their crops due to a river breaking its banks or a similar local disaster. There is talk of using the Centres for extra primary classes for children - sometimes the schools are too full and sometimes there are children who do not grasp education as quickly as others who need extra lessons.

Salted peanuts can be bought in 120g packs (RRP 99p) and salted cashews in 90g packs (RRP £1.49). Salted peanuts are also available in 50g bags in vending machines, university cafés and other outlets across the country with a suggested retail price of 59p.  Fairtrade Fortnight 2010 is from February 22 – March 7 and people can swap their usual nut snacks for Harry’s Nuts! as part of the Fairtrade Foundation’s The Big Swap – see www.thebigswap.org.
Harry, a big peanut lover, says: "I've been heavily involved in getting the taste right for Harry's Nuts! and with the pack design. I’m working with Liberation and it's great that the company is run to benefit the farmers and their families."
 

Joshua Varela of the National Smallholder Farmers' Association of Malawi explains: "A big motivation for the farmers is to earn enough money to send their children to secondary school. There are no pensions in Malawi apart from for civil servants. Farmers are on their own out there with no support for the future. So knowing that your child has a job is a more secure future for them. They know their child will take care of them if they are lucky enough to reach an old age. Farmers will sell whatever they have to buy books and uniform."
For more information see www.chooseliberation.com/harry
Ends

For more information, photos or samples please contact Margaret Rooke, Press Relations, Liberation Foods, press@chooseliberation.com 0790 44 55 666

Notes to Editor

Liberation is co-owned by farming groups from Malawi, Mozambique, Bolivia, Brazil, Nicaragua, Peru, El Salvador and India. Farmers receive the guaranteed fair price which come with the FAIRTRADE Mark for their produce and receive a Fairtrade premium often spent on projects which benefit the entire community. They are also involved in the running of the company and will receive a share of profits when a dividend is paid.
Liberation is a Community Interest Company (CIC). This is a new type of company which has to be run for the benefit of a ‘Community of Interest’. For Liberation, the Community of Interest is small-scale nut farmers and gatherers in Africa, Latin America and Asia.  As well as its own snacks, Liberation also supplies Fairtrade nuts to supermarkets in the UK and abroad for own-label products including Sainsbury’s, Tesco and Morrisons.
